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GERRESHEIMER

Disclaimer

B This presentation may contain certain forward-looking statements, including
assumptions, opinions and views of the Company or cited from third party sources.
Various known and unknown risks, uncertainties and other factors could cause the
actual results, financial position, development or performance of the Company to
differ materially from the estimations expressed or implied herein.

B The Company does not guarantee that the assumptions underlying such forward-
looking statements are free from errors nor does the Company accept any
responsibility for the future accuracy of the opinions expressed in this Presentation
or the actual occurrence of the forecast development.

B No representation or warranty (express or implied) is made as to, and no reliance
should be placed on, any information, including projections, estimates, targets and
opinions, contained herein, and no liability whatsoever is accepted as to any errors,
omissions or misstatements contained herein, and, accordingly, none of the
Company or any of its parent or subsidiary undertakings or any of such person’s
officers, directors or employees accepts any liability whatsoever arising directly or
indirectly from the use of this document.
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Investment summary: defensive growth stock

M Strong focus on Pharma & Life Science Industry with favorable growth drivers
B Leading market positions in attractive niche markets

B High barriers to entry due to regulatory environment

B Long-lasting relationships with blue-chip customers

M Very limited R&D exposure

B Proven M&A track record with 10 successful acquisitions
during the last three years

B Further consolidation opportunities
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Gerresheimer at a glance

Consolidated net sales FY 2007: EUR 957.7m

Tubular Glass Plastic Systems Moulded Glass Life Science

(Injectable Glass and Systems) (Plastic Drug Delivery and Research
Systems)

Net sales: EUR 271.2m Net sales: EUR 299.7m’ Net sales: EUR 318.8m EUR 72.2m
Adj. EBITDA margin: 24.6% Adj. EBITDA margin: 18.7% Adj. EBITDA margin: 20.4% 10.7%

"Includes 11 months of sales generated by the Consumer Healthcare Business (EUR 22.4m); the business was disposed of effective June 1, 2008



GERRESHEIMER

Gerresheimer is a global player

Europe 20 5,802
Americas 14 3,171
 Asia 6 1,325
Total 40

As of August 31, 2008 Headquarters @ Tubular Glass @ Plastic Systems () Moulded Glass @ Life Science Research
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Highly attractive fundamental market drivers

Fundan;t:;\vt::smarket Demand drivers for Gerresheimer Products m
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Focus on Pharma & Life Science provides Gerresheimer highly attractive underlying growth
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Gerresheimer's markets display highly attractive growth
rates

Global Primary Pharmaceutical Packaging Demand

Market Development 31.8g Products CAGR 2006-2016 GX Presence
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Source: Freedonia (July 2007)
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Well-diversified blue-chip customer base

Pharma & Life Science m 23; sl:Ies to Top 50 customers (FY 2007)
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GERRESHEIMER

Gerresheimer provides its Pharma & Life Science customers
with solutions across all key product categories

Tubular Glass Plastic Systems . .
(Injectable Glass and (Plastic Drug Delivery and Moulded Glass Life Science
Research
Systems) Systems)

Other Plastic || Diabetes OTC liquids Glass
. . Pharma
- Pack- Diagnos- (Type 1) and Syrups | Consumables
tics®@ yp (Type 1 & 1I) § & Equipment

Schott v v v
Becton Dickinson' v v
Rio Tinto Alcan' v v v
Ompi v
Nypro v v v v

Consort Medical’

West Pharma’ Z Z
Rexam'! 7 7 v
Facet 7
Ypsomed! v
Desjonquéres 4 v
v 7

Rocco Bormioli
Duran

Corning! Z

" Public company 2|ncludes lancets and lancing devices only Source: Company estimates
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Leading market positions in attractive niche markets

Tubular Glass Plastic Systems Moulded Life

(Injectable Glass (Plastic Drug Delivery Gl Science
and Systems) and Systems) ass Research

Other Plastic Inha- Diabetes OTC Liquids Glass
Tubing Syringes Iniectables B Packagin lation Diagnos- and Syrups Consumables
) ging (DPI)? tics? Bottles & Equipment

North #2 #1 #1 #1

America

#2 # 2 #1 #1 #2 started #2

#2 #1 #1

Source: Company Information

1 DPI = Dry Powder Inhaler
2 Includes lancets and lancing devices only



GERRESHEIMER

High barriers to entry support strong market positions

Technological factors Start-up factors

B Regulatory environment (FDA & EMEA Proven track record is a prerequisite
authorities, Pharmacopeia reference
standards, GMP — Good Manufacturing
Practices)

High investment requirements

Adoption of technological know-how difficult

| Presrig s el Extensive customer validation procedures

B Highly skilled workforce

B Specialized process know-how

Stable market structure

B No new entrants into market during last years

B Stable pricing
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Gerresheimer’s growth strategy is based on three pillars

Acquisitions

Growth Main areas:

projects -Primary Pharmaceutical
Packaging

-Drug Delivery
-Diagnostics

-Medical Device Systems
-Life Science Research

Base grOWth New products/tech-

nologies at existing
customers; Examples:

Benefit from
6.6% annual
growth of -RTF syringes

relevant Primary -Pens
Pharmaceutical -PET-containers in
Packaging South America
market -Desiccant closures

TSource: Freedonia (July 2007)



GERRESHEIMER

Key metrics prove financial stability

Q3 as of Q3 as of FY 2007 as of
Aug 31, 2008 | Aug 31, 2007 Nov 30, 2007

Equity 480.2 491.5 -2,3% 499.9
Equity ratio in % 33.6 34.2 34.8
Net working capital’ 205.9 187.0 +10.1% 179.8
in % of LTM net sales 19.7 21.6 18.8
Net financial debt? 437.8 414.3 +5.7% 390.6

Adjusted EBITDA leverage 2.1 24 - 2.2

"Inventories, trade receivables andJ)repaymepts on account of orders less trade payables and payments received on account of orders
2 Total amount of debt less cash and cash equivalents



GERRESHEIMER

Secured long-term financing structure; liquidity reserves
through EUR 175m committed revolver

Debt/cash positions in EUR m! Interest rate Due by

Net financial debt 437.8
Bond 7.9%:; Fixed coupon 2015
Long-term 5.7%; Hedged 100% 2012/ 2013
bank debt until Sep 2010

. 55bps over Euribor/Libor; 2012/ 2013
Revolving bank debt “ Headroom: EUR 139m
Local borrowings 5.5% (average)

Leasing 5.5% (average)
Cash “

' As of August 31, 2008
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GERRESHEIMER

Financial Calendar 2008 / 2009

B February 17, 2009

B April 2, 2009

E April 29, 2009

® July 15, 2009

B October 15, 2009

Full Year Results 2008

Interim Report 1st Quarter 2009

Annual General Meeting

Interim Report 2nd Quarter 2009

Interim Report 3rd Quarter 2009



GERRESHEIMER

Investor Relations Contact Details

B Phone: +49 211 6181 - 257
B Fax: +49 211 6181 - 121
B E-mail: gerresheimer.ir@gerresheimer.com

B Please visit our IR website: www.gerresheimer.com/ir
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Q3 2008 with further profitable growth

B Sound net sales growth of 7.2% to EUR 268.0m (at constant FX rate: +10.2%);
Again all four divisions show increase in sales

B Adjusted EBITDA grew by 14.1% to EUR 50.3m
B Adjusted EBITDA margin expansion of 120 bps to 18.8%

® Net income of EUR -22.8m impacted by write-off of
potential book loss for the intended disposal of TPS of EUR -33.0m

® Adjusted EPS more than doubled from EUR 0.22 to EUR 0.52
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Group: Sales and earnings development on a high level

Net sales and adjusted EBITDA
EUR m

Net sales growth at Adj. EBITDA margin:
constant exchange Q3 2008: 18.8%
rate: 10.2% Q3 2007: 17.6%
®m Net sales growth of 10.2% before
P FX rate effects fueled by strong
/'268‘0 demand for pharma and cosmetic

0] products

M Strong margin expansion of 120
basis points reflects sales growth,

+14.1% .
strong operational performance
a4.1 50.3 and favorable sales mix
Net sales Adj. EBITDA! B Sales and earnings growth

supported by all four divisions

[1Q3 2007 I Q3 2008

! Earnings before financial result, income taxes, amortization of fair value adjustments, extraordinary depreciation, depreciation and
amortization, restructuring expenses and one-off income and expenses
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Tubular Glass: RTF syringes continue to drive top line

Net sales and adjusted EBITDA
EUR m

Net sales growth at Adj. EBITDA margin:
constant exchange Q3 2008: 24.6%
rate: 19.1% Q3 2007: 25.0%
M RTF syringes post growth rate
of 54% vs. Q3 2007
+14.0%
/77-6 B Continued sales increase
681 in American and Chinese vial
markets
+%
70 19.1 B Two small furnace repairs and
- different vacation pattern with
Net sales A slight impact on margin

[1Q3 2007 I Q3 2008

! Earnings before financial result, income taxes, amortization of fair value adjustments, extraordinary depreciation, depreciation and
amortization, restructuring expenses and one-off income and expenses
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Plastic Systems: Strong sales in core areas

Net sales and adjusted EBITDA
EUR m

Net sales growth at Adj. EBITDA margin:
constant exchange Q3 2008: 17.5%
rate: 5.5% Q3 2007: 16.7%
B Double-digit sales growth in
% Medical Plastic Systems Segment
o 8.8 driven by strong demand in

Inhalation, Diabetes Care and
Molecular Diagnostics

+‘y m Sales growth impacted by sold
businesses and TPS
13.8 15.4
] ® High level of tool orders
Net sales Adj. EBITDA
1Q32007  MEQ3 2008 M Further margin expansion

! Earnings before financial result, income taxes, amortization of fair value adjustments, extraordinary depreciation, depreciation and
amortization, restructuring expenses and one-off income and expenses

20
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Moulded Glass: Market growth rate outperformed again

Net sales and adjusted EBITDA
EUR m

Net sales growth at Adj. EBITDA margin:
constant exchange Q3 2008: 20.8%
rate: 7.7% Q3 2007: 19.1%

79.7 83.7

+14.5%

Net sales Adj. EBITDA

[1Q3 2007 I Q3 2008

Above market rate growth thanks to
positive sales trend in
m US and European market for
pharma bottles
m European and emerging markets
for cosmetics

Excellent capacity utilization
generates additional contribution
margin

" Earnings before financial result, income taxes, amortization of fair value adjustments, extraordinary depreciation, depreciation and

amortization, restructuring expenses and one-off income and expenses

21
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Life Science Research: Successful quarter with margin jump

Net sales and adjusted EBITDA
EUR m

Net sales growth at Adj. EBITDA margin:
constant exchange Q3 2008: 12.7%
rate: +26.4% Q3 2007: 8.7%
B Margin uplift of 400 basis
points created by good
+1o1//, progress in integration and
s 22,9 streamlining of portfolio

B Joint product campaigns well-
received by customers

+61.1°//"
1.8 2.9

Net sales Adj. EBITDA

[1Q3 2007 I Q3 2008

! Earnings before financial result, income taxes, amortization of fair value adjustments, extraordinary depreciation, depreciation and
amortization, restructuring expenses and one-off income and expenses

22
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Net income impacted by potential book loss from intended

sale of TPS

N T T

Adjusted EBITDA 50.3
Restructuring expenses + one-off income and -0.2
expenses

EBITDA 50.5
Depreciation and fair value amortization 28.4
Book loss from disinvestment 33.0
Profit from operations -10.9
Financial result -10.1
Income taxes -1.8
Net income -22.8
Adjusted net income 16.5

44.1
9.0

35.1
241
0.0
11.0
-31.2
15.1

-5.1
7.4

' Earnings before financial result, income taxes, amortization of fair value adjustments, extraordinary depreciation, depreciation and

amortization, restructuring expenses and one-off income and expenses

23



